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ABSTRACT

This independent study aimed to examine customer satisfaction towards
marketing mix of Kittiroj White Clay Company Limited, Mueang Lampang District.

A questionnaire was used in this study as the research tool to collect the data
from 217 samplings who were Kittiroj White Clay Company Limited’s customers. The
questionnaire was conveniently distributed to the samplings and the data was analyzed using
descriptive statistics namely frequency, percentage and mean.

The data showed that most customers were private business owners that had
been operating for 11-15 years, with registered capital of not over 1 million baht. The location of
their business was in Kor Ka District, Lampang Province. The most produced products were
ceramic vases, using a gas stove. Most customers owned one gas stove (2 — 3 cubic meters).
Their average sales were 100,001 — 500,000 baht per month and they employed 11-15 staffs.

The data also showed compound white clay buying behaviors from Kittiroj
White Clay Company Limited. to be as follows. Most of the questionnaire respondents bought
KWCO03 white clay for an average order of 1-10 tons per month. The frequency of orders was 1-3
times per month with an average cost of 5,001 — 10,000 bath per month. The reason for buying
compound white clay from Kittiroj White Clay Company Limited. was for the reasonable price.
The duration of buying compound white clay from Kittiroj White Clay Company Limited. was 6-
10 years. The person who had the most influence on the buying decision was the customers

themselves.



The results of the study found that the importance of marketing mix factors
showed the highest importance on sub-factors of each marketing mix. In terms of product, it was
the reputation of the company. In terms of price, the price was instable. In terms of place, it was
accurate delivery and telephone contact. In terms of promotion, it was relationship between
customers and the company.

The results of the study found that the satisfaction marketing mix factors showed
the highest satisfaction on sub-factors of each marketing mix. In terms of product, it was the
reputation of the company. In terms of price, the price was instable. In terms of place, it was
telephone contact. In terms of promotion, it was relationship between customers and the

company.



