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ABSTRACT

This independent study aimed to study behavior of consumers in Mueang Chiang
Mai District towards buying health insurance. Questionnaire was used to collect data from 200
samples who are Thais, live in Mueang Chiang Mai District, have their own income and
previously bought health insurance, drawn by convenience sampling. Descriptive statistics were
used to analyze data, e.g. frequency, percentage, and means.

The study results showed that most respondents were female aged between 31 and
40 graduated with a bachelor degree. Their occupation was employee with a monthly income
10,000-20,000 baht. Most of them bought health insurance together with life insurance from AIA
(American International Assurance) and annual premium they paid was 10,001-15,000 baht. The
maximum benefits of those people was 100,000-300,000 baht while maximum payable per day
for room and board (including nursing charge) was 1,000-2,000 baht. They bought the benefits of
inpatient only together with the coverage of the missing earning benefit during hospitalization (as
an inpatient). The reason why they buy health insurance was its necessary. Their influencer in
buying health insurance was themselves. Most of them bought health insurance by agent channel.
Therefore the source of information about health insurance was from agents also. They paid
yearly premium by cash more than other payment methods. Most of them had claim experiences
and very satisfied with the claim process.

The study of marketing mix factors found that all factor influence respondents at a

high and the highest level, arranged factors by highest to lowest mean were as follow; Process



factor, Product factor, People factor, Place factor, Price factor, Physical Evidence factor and
Promotion factor.

For first 10 sub-factors that influence respondents, arranged sub-factors by higher to
lower mean were as follow; fast and accurate service, correct and complete customers information
system, reimbursement follow-up, benefits of health insurance policy, reliable agents, well-known
staffs, company popularity, easily contact with the company, policy conditions and suitable

premium.



