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ABSTRACT

The objective of this independent study was to investigate the satisfaction of
consumers for school milk supplementary product from Chiang Mai fresh milk Co., Ltd in
private schools. The respondents were divided in two groups for distributing the
questionnaires which consisted of 400 pupils and 100 persons who were involved with
milk supplementary product from 15 private schools in Chiang Mai province.

The results from part 1 which was gathered from student consumers revealed that the
majority of respondents were attending 3% t0 6" grade with age range between7 -12years
old. The frequency of consuming supplementary (milk) was on a daily basis with milk
drinking behavior at one pack or one carton per day during the afternoon break and prior
returning home.

The results of consumers preference revealed that the majority of students rated the
acceptability level towards supplementary school milk product as neither like nor dislike,
which included color (3.75+0.92), aroma(3.27+1.06),taste (3.68+1.15),  viscosity
(3.46+1.08), and overall liking (3.89+1.05).TheJAR (Just About Right) test of

supplementary school milk product showed that the majority of students gave the



evaluation score at an adequate level which were color (80.00%),aroma (58.80%),
taste(50.50%), and viscosity (59.30).In addition, 92% of the pupils had accepted this
supplementary school milk product.

The analyses of questionnaires in part 2 were collected from respondents who
were related to supplementary school milk product. The majority of respondents were
teachers with age range of 21 -35 years old. The reasons for choosing the supplementary
school milk product were on-site delivery (60.00%), quality of products (58.00%), and
price of product (49.00%).

The results from satisfaction study towards school milk product from relevant
group syndicated that the respondents had high satisfaction level on marketing mix
factors which included servicing factor (4.01+0.73) such as smiling behavior and
friendliness of the staffs (4.05+0.70).The subsequent factor was creation and
presentation of physical characteristics (3.95+0.76) such as cleanliness of delivery truck
(4.08+0.72).The distribution venue factor included consistency of delivery (4.03+0.69).
This was compared to price factor (3.82+0.74) such as payment convenience
(3.89+0.64). Process factor (3.82+0.72) included a complete and timely document or
contract delivery to consumers (3.87+0.65). Product factor (3.73+0.72) was freshness of
product (3.93+0.71) while the marketing promotion (3.43+0.86) included the politeness

and manner of delivery staffs (3.99+0.72).



