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ABSTRACT

This study is aimed to find out the cost and return on operating an Artificial-turf
football field business as well as a payback period of this business in Amphoe Mueang Chiang
Mai.

This independent study was conducted by gathering the financial-related data of
the businesses and interviewing the entrepreneurs by adhering to the data derived from between
the year 2010 to 2011. The three businesses were brought to study. They were represented in this
study by numbers from 1 to 3 respectively. Each project life period was determined on 5-year
basis.

In accordance with the results gained, it showed that the Artificial-turf Football
Field 1 had a payback period of 2 years, 3 months and 4 days while its net present value at the
end of project life period were quoted at 2,221,071.10 Baht — this number was based upon the
discount rate of 11.50% per annum — and its real return was 34.05% which was higher than the
loan rate of 11.50%. The project 1 was appropriate for an investment. For the result of study of
Artificial-turf Football Field 2, it found that the business had a payback period of 2 years, 7
months and 6 days while its net present value at the end of project life period were quoted at
1,541,267.03 Baht — this number was based upon the discount rate of 11.50% per annum — and its

real return was 26.96% which was higher than the loan rate of 11.50%. The project 2 was also



appropriate for an investment. For the result of study of Artificial-turf Football Field 3, it found
that the business had a payback period of 2 years, 11 months and 23 days while its net present
value at the end of project life period were quoted at 874,118.03 Baht — this number was based
upon the discount rate of 11.50% per annum — and its real return was 21.53% which was higher
than the loan rate of 11.50%. The project 3 was appropriate for an investment.

However, prior to jumping into this business, other influence should be taken into

consideration such as experience of the investor, location, distribution channel and advertisement.



